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QUESTION 1:
These questions pertain to Chapters II, V, VI, and VII. 

a. Chapter V (p.V-1) states:  “A second option under consideration by SoCalGas is a dedicated in-home display.   My estimate of the conservation effect from adoption of AMI with display-based feedback is 10%.”   And:  “I have estimated the overall conservation impact of web-based and display-based feedback on the assumption that initial participation levels will be 6.5% of the customer base for each.” (Ch V, p. V-2).

Please provide SoCalGas’ best estimate of the cost of purchasing and installing a dedicated in-home display (defined as that terminology is used in the SoCalGas testimony quoted above).

b. DRA estimates that roughly 400,000
 dedicated in-home displays would be required to realize the conservation benefits SoCalGas projects in Chapter V
.    If SoCalGas’ proposed AMI project is authorized by the Commission, who would pay for the required 400,000 dedicated in home displays?

c. Are the costs of dedicated in-home displays included in Table II-3 on p. II-4, or elsewhere in SoCalGas’ testimony in this proceeding?

d. If SoCalGas’ response to part c. is “yes”, please provide testimony and workpaper references to the specification of these costs.

e. If SoCalGas’ response to part c. is “no”, please provide SoCalGas’ rationale for excluding the costs of dedicated in-home displays from the summary table of costs and benefits provided in Table II-3.

SoCalGas Response 1:

a. SoCalGas does not know the cost of purchasing and installing a dedicated in-home display.  SoCalGas believes it is reasonable to assume that in-home displays will not be solely dedicated to the presentment of natural gas usage.  Furthermore, SoCalGas believes that the term “in-home” should be broadly interpreted – in the future these displays may in fact be portable electronics used by consumers to monitor and manage their energy usage.  It would be natural for such devices to provide consumers with information pertaining to their electric, gas and water usage.


Response to Question 1 (Continued)

b. SoCalGas assumes residential customers will purchase information feedback devices to display their meter data.


c. No.


d. Not Applicable, response to part c is “No”.


e. It is SoCalGas’ opinion that customer demand will drive the market for energy usage (conservation) feedback displays.  As stated in John C. Martin’s testimony “Tariffed rates and programs will also be developed to provide in-home or in-premise devices at cost to customers” (Chapter VI, p. VI-4).

While the market may produce products that provide “dedicated” display-based energy usage feedback devices, the market may also evolve to where other consumer products display energy usage information within the home.  Examples of the types of displays that may meet consumer needs in the future include personal computers, televisions, pagers, Programmable Communicating Thermostats, personal digital assistants (PDA’s), or mobile phones.  

The use of existing, or at least non-dedicated “in-home” devices, has the advantage of minimizing the marginal cost to consumers, and avoiding the environmental impact of additional hardware manufacturing, distribution, and recycling.

� 6.5% 0f 6.047 million meters = 393,000


� Assuming the validity of the 10% usage reduction per participant projected by SoCalGas. 





