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1. Program Status 

	Budget and Expenditures 
	Budget
	Aug-04
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$6,651,000
	$342,370
	5%
	$1,740,115
	26%
	 
	 
	$1,740,115
	26%
	$4,910,885

	Admin
	$1,032,400
	$11,198
	1%
	$247,179
	24%
	 
	 
	$247,179
	24%
	$785,221

	Marketing
	$765,200
	$29,465
	4%
	$190,773
	25%
	 
	 
	$190,773
	25%
	$574,427

	DI
	$4,684,400
	$301,707
	6%
	$1,302,163
	28%
	 
	 
	$1,302,163
	28%
	$3,382,237

	EM&V
	$169,000
	 
	 
	 
	 
	 
	 
	 
	 
	$169,000

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


	Energy Effects
	Goals
	Aug-04
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	Coinc Peak kW
	1,424
	143
	10%
	561
	39%
	 
	 
	561
	39%
	863

	Annual kWh
	5,489,116
	476,642
	9%
	1,476,860
	27%
	 
	 
	1,476,860
	27%
	4,012,256

	Lifecyc kWh
	75,716,736
	6,583,981
	9%
	21,457,553
	28%
	 
	 
	21,457,553
	28%
	54,259,183

	Annual Therms
	2,490,734
	207,032
	8%
	586,206
	24%
	 
	 
	586,206
	24%
	1,904,528

	Lifecyc Therms
	32,269,556
	2,683,459
	8%
	8,041,498
	25%
	 
	 
	8,041,498
	25%
	24,228,058


1.1.1. If applicable, comparison of performance goals, current month’s achievements, cumulative achievements, commitments and remainder.

	Performance Goals
	Goals
	Aug-04
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	Hard to Reach goal is that 23% of rebate applications come from HTR zip codes
	23%
	26%
	113%
	 
	 
	 
	 
	25%
	108%
	


1.2. Describe program activities and accomplishments during the month for each of the following types of activities:
1.2.1. Administrative  - 
Regular monthly administrative activities include but are not limited to the following activities:  continued re-fining of the customer participation process and program design, review of customer participation and market activity, coordination with participating retailers, vendors, and manufacturers and other market participants, contract management, responding to customer inquiries and concerns, planning of future training events, and managing of program budgets and expenditures.
1.2.2. Marketing

· Distributed marketing materials at the Orange County Fairgrounds – August 27-29.

1.2.3. Direct Implementation 

1.2.3.1. For Audits and Site Surveys :N/A  

1.2.3.2. For Direct Installations, Rebates, Equipment Maintenance and Optimization  - 

· Total number of customers sites served, 4,487

· Summary of type and number of measures installed or repaired

	Measure Type
	Measure Qty

	 Appliances 
	         1,651 

	 Building Shell - Insulation 
	      437,142 

	 HVAC - Controls 
	         1,673 

	 HVAC - Heating Systems 
	            139 

	 Water Heating  - Systems 
	            155 

	 Grand Total 
	      440,760 


1.2.3.3. Discrepancies between total month's rebates paid may differ from the total calculated in the workbook due to the following reasons:

(1) There may be a lag in customer rebate payments, particularly those approved for payments towards the end of the month, due to the processing of check payments; 

(2) SoCalGas pays an approved customer application either the prescribed rebates/incentives or the cost shown on the customer invoice, whichever is lower;

1.2.4. EM&V  

2. Program Challenges 
None

3. Customer Disputes 
None

4. Compliance Items - 
SoCalGas filed an updated Program Implementation Plan for this program on May 6,  2004. 

5. Coordination Activities
Coordination Activities are detailed in the revised PIP 

6. Changes to Subcontractors or Staffing - 
None 
7. Additional Items - 
None  

Supporting Documentation 

a. Marketing Materials – 
None this month 

b. Point of Purchase Program Documentation – 
None this month
c. Free Measure Distribution Documentation-  
This program does not distribute free measures  

d. Upstream Incentive Documentation – 
This program is not an upstream incentive program.

e. Training Documentation – 
None this month
f. Trade Shows and Public Events – 
None this month
Updated program information for SCG Single Family Rebate as of October 7, 2004
For the Single Family Rebate program, a project is considered "Installed" when it has been paid. Similarly, a project is considered “Committed” when the application is in processing, but has not yet been approved for final payment.  For monthly reporting purposes, the Recorded Activities worksheet only includes projects, which have been installed, not those that are “committed”.

For purposes of projecting funding availability, and determining measure closures however, SCG considers both installed and committed categories in order to best assess remaining funding availability.  The following table reflects the total sums of both status categories, through October .7, 2004:

	Program
	Incentive Budget
	Status
	 Incentive $ 
	 Gross kW 
	 Gross kWh 
	 Gross Therms 
	 Net kW 
	 Net kWh 
	 Net Therms 

	Home Efficiency Rebate Program                    
	 $   4,000,000 
	Committed
	 $ 1,996,893 
	           326 
	       756,867 
	     337,139 
	       290 
	       649,467 
	     285,796 

	Home Efficiency Rebate Program                    
	 $   4,000,000 
	Installed
	 $ 2,305,478 
	           773 
	    2,600,374 
	  1,278,450 
	       688 
	    2,224,119 
	   1,084,346 

	Total
	 $ 12,000,000 
	 
	 $ 4,302,372 
	     1,098 
	   3,357,241 
	  1,615,589 
	     977 
	   2,873,587 
	  1,370,142 

	1 Commitments are applications that are currently in processing but have not yet been approved for payment.









