2004 - 2005 CPUC Energy Efficiency Programs
Monthly Report Narrative


	Program Implementer Name:
	Southern California Gas Company

	Program Title:
	Statewide Crosscutting Emerging Technologies

	Program Number:
	1254-04

	Program Type:
	IOU Statewide Program

	Month:
	July - 05


1. Program Status 

1.1. Insert a table that shows the following:

1.1.1. Comparison of budget, current month’s expenditures, cumulative expenditures, commitments, and remaining budget in the four categories (admin, marketing, direct implementation, EM&V)


	Budget and Expenditures 
	Budget
	Jul-05
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$1,561,500
	$54,260
	3%
	$742,205
	48%
	 
	 
	$742,205
	48%
	$819,295

	Admin
	$320,000
	$15,041
	5%
	$182,900
	57%
	 
	 
	$182,900
	57%
	$137,100

	Marketing
	$128,000
	$71
	0%
	$57,783
	45%
	 
	 
	$57,783
	45%
	$70,217

	DI
	$1,058,000
	$39,148
	4%
	$501,523
	47%
	 
	 
	$501,523
	47%
	$556,477

	EM&V
	$55,500
	 
	 
	 
	 
	 
	 
	 
	 
	$55,500

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


Note:  There may be line items in the expenditures on Tab 1A that have no corresponding budget amount (i.e. – Budget is zero).  These expenditures were not anticipated when the original budget was developed but must be reported as actual expenditures.

1.1.2. If applicable, comparison of energy savings goals, current month’s achievements, cumulative achievements, commitments and remainder.

Not applicable to this program.

1.1.3. If applicable, comparison of performance goals, current month’s achievements, cumulative achievements, commitments and remainder.

	Other Performance Goals
	Current Month’s Achievement
	Cumulative Achievement
	Commitments
	Remainder

	ETCC Collaborative – 4 meetings per year
	0
	2
	N/A
	2

	Project Initiation – 6 per year
	0
	11
	0
	1

	ETCC database update – 1 per year
	0
	0
	
	1


1.2. Describe program activities and accomplishments during the month for each of the following types of activities:

1.2. Administrative

Regular monthly administrative activities include but are not limited to the following activities: continued refining of the program participation process and program design; review of new technologies and market activity; coordination with participating customers, vendors, and manufacturers; contract management; responding to inquiries; planning of future technology demonstrations and assessments; and managing of program budgets and expenditures.

1.2.1. Marketing 

· Ongoing efforts to connect with early adopter customers through our Account Executives continue regularly to develop new prospects for demonstrations.

1.2.2. Direct Implementation

· Continued support occurred for all new and ongoing performance monitoring and demonstration projects.  

1.2.2.1. Site Surveys

Not applicable to this program.

1.2.2.2. Installations and System Optimization

Not applicable to this program.

1.2.2.3. Discussion of Expenditure Variance

Not applicable.

1.2.3. EM&V activities

2. Program Challenges
None

3. Customer Disputes
None

4. Compliance Items
None
5. Coordination Activities 

None

6. Changes to Subcontractors or Staffing
None

7. Additional items 
None

Supporting Documentation 

a. Marketing Materials – 
There were no new marketing materials this month.
b. Point of Purchase Program Documentation –
This program does not have point of purchase activities.

c. Free Measure Distribution Documentation – 
This program does not distribute free measures. 

d. Upstream Incentive Documentation – 
This program is not an upstream incentive program.

e. Training Documentation – 
This program does not have training activities.

f. Trade Shows and Public Events –
No activity this month.
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