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1. Program description

New, local cross-cutting program to support all sectors: Residential, Non-Residential, New-Construction and Third Party Programs.  Created to increase customer understanding of The Gas Company’s energy efficiency portfolio and make adoption of energy efficiency measures and practices easier.
2. Administrative activities (describe)
Routine monthly administrative activities could include but are not limited to the following activities:  Project tracking and review of prospective projects, coordination, contract management, responding to customer inquiries and concerns, planning of future marketing events, and managing of program budgets and expenditures. 

3. Marketing activities (describe)
· During Q3, 2006, SoCalGas continued to create information and outreach materials to promote the benefits of natural gas energy efficiency to residential and business customers.  
· A new ad promoting residential energy efficiency programs and their impact on the environment ran on September 29th in the LA Newspaper Groups.  Advertorial content accompanied the ad placement.

· Conducted Co-branding focus groups with residential and small business customers to better understand communication gaps related to increased partnering with other entities such as electric utilities, water districts, air quality districts, community partnerships, contractors, etc.  

· Participated in ENERGY STAR’s Appliance Partner meeting on September 27-28th to promote the energy efficiency activities of the CA utilities.  The main goal was to make manufacturers and retailers aware of the win-win opportunities tied to our 2006-2008 energy efficiency programs, including rebating over 850K high-efficiency products.  

· The Gas Company’s Business e-newsletter promoted the C&I Energy Audits and Savings By Design in August.

· The Gas Company’s Residential e-newsletter promoted Instant Rebates in August.

· The Web site promoted the Residential Instant Rebates, summer energy efficiency tips, C&I Energy Audits, C&I Rebates and Incentives.

· In addition, 43 press releases, advertorials, articles and media clips on The Gas Company’s energy efficiency programs were placed and tracked.  Energy efficiency media activity included:

· July 03, 2006 - Falling natural gas prices shouldn't put the brakes on energy efficiency, The Gas Company says 
· July 18, 2006 - The Gas Company launches 'instant rebate' program that reduces appliance costs at time of sale 
· August 24, 2006 - The Gas Company sponsors "greening of Riverside County" event 
· September 21, 2006 - The Gas Company to provide $2.4 million to businesses for 'extreme energy-efficiency' projects 
· September 26, 2006 - The Gas Company signs contracts worth $26 million for new energy-efficiency programs.  
· Advertorials were developed and placed in the La Opinion Hispanic newspaper.  In July, placed an advertorial promoting LAPD’s participation in The Gas Company’s Savings By Design program.  On August 2nd, La Opinion ran SoCalGas’ advertorial on LA Parks and Recreation’s participation in its Express Efficiency Rebate program for pool heaters.  On September 6th, they featured Carls Junior’s success with The Gas Company’s foodservice rebate programs and equipment testing at SoCalGas’ Food Service Equipment Center.  SoCalGas also placed an advertorial in Indoor Comfort News’ September issue covering Winter Energy Efficiency Preparation to HVAC professionals.
· Welcome Letters promoting energy efficiency programs were sent to 1,488 new C&I customers in Q3.  
· For residential customers, Customer Programs staff partnered with the Market Strategy staff to cross promote Energy Efficiency programs with Online Bill Payment on a door hanger to new customers.
4. Direct implementation activities (describe)
· Through Delivery Channel Innovation, The Gas Company participated in 43 community events targeting residential customers, and 24 business events during the 3rd quarter. At these events, 30,599 residential energy efficiency brochures, and 25,492 business energy efficiency brochures were distributed to customers.  In addition, 453 email opt-ins were collected so that we can follow-up with customers over time with energy efficiency messages via email.

· Promoted energy efficiency at the Asian Pacific Islander Business Expo targeting ethnic small businesses.  Worked with API to target 1,300 members via mail.  

5. Program performance/program status (describe)
The program is exceeding expectations and bringing more attention 
to The Gas Company’s energy efficiency programs than ever.  The new “Energy Efficiency” section at www.socalgas.com/energyefficiency continues to be 
one of the top 20 most viewed pages on the Web site and 15,950 visits during the 3rd quarter.
6. Program achievements (non-resource programs only): 
Described above.
7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.).
 N/A
8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.)

By Q3, the foundational energy efficiency communication materials will be completed (including residential point-of-purchase).  We plan to do more industry specific energy efficiency materials and outreach, as well as midstream and upstream marketing.  We’ll also test more innovative delivery channels including banner ads, streaming video and other emerging media.
9. Changes to staffing and staff responsibilities, if any

Added a Market Advisor in September to support marketing communications for Residential programs (HEES, Residential Rebates, MF, New Construction) and 3rd Party Energy Efficiency Contractors focused on outreach (PACE, CLEO and Kiosk Pilot).
10. Changes to contracts
None.  Contact is Joy Yamagata.
11. Changes to contractors and contractor responsibilities, if any
None

12. Number of customer complaints received

None

13. Revisions to program theory and logic model, if any

Provided in February 1, 2006 concept paper.
N/A
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