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1. Program description:
A local cross-cutting program to support all sectors; Residential, Non-Residential, New-Construction and Third Party Programs, created to increase customer understanding of Southern California Gas Company’s (SoCalGas) energy efficiency portfolio and make adoption of energy efficiency measures and practices easier.

2. Administrative activities:
Routine monthly administrative activities could include, but are not limited to, the following activities:  Project tracking and review of prospective projects, coordination, contract management, responding to customer inquiries and concerns, planning of future marketing events, and managing of program budgets and expenditures. 
3. Marketing activities:
· During the third quarter 2007, SoCalGas continued to create information and outreach materials to promote the benefits of natural gas energy efficiency to residential and business customers.  
· Worked with Commercial program management team developing collateral materials promoting largest therm savings measures under Express Efficiency program (measures include: steam traps, pipe insulation, greenhouse curtains/film). 

· Worked with Industrial program management team in developing Industrial Markets Communications Plan.  Plan launched 8/07 with news releases; print ads were placed in trade publication beginning in 8/07 and will continue to 6/08.  Campaign also includes: targeted direct mail, web micro sites, tradeshows/events, customer success stories etc.

· Updated marketing Fact Sheets promoting Industrial market segment.  Prepared White Papers including industrial customer success stories to be distributed to targeted trade publications.

· Worked with Residential Programs team in developing Hispanic advertising and media campaign.  Campaign launched in 9/07 includes: Television, psa spots, online advertising.  Campaign promotes residential EE tips, rebates and Energy Efficiency Kits and direct customers to socalgas.com in-language sign-up form.  To date, over 100 online EE Kit sign-ups (campaign just launched).
· Collaborated with Statewide M&O team/Flex Your Power in finalizing creative concepts (TV/radio commercials) and Baseline Tracking Study parameters and creative concept for 2007 statewide winter messaging marketing campaign.
· Targeted direct mail campaign promoting Greenhouse Curtains and Film including Customer Letter, Fact Sheet and Express application sent to 279 nursery/greenhouse grower accounts in September.  Since the mailing, rebate applications containing greenhouse curtains/film measures have delivered savings of over 225k therms.
· The Gas Company’s Residential test e-newsletter promoted the Home Energy Survey – Free EE Kits promotion in July.  Sent to approx. 8,115 customers; Over 2,911 ‘opened,’ over 1,282 ‘clicked through links – 16.21%.
· The Gas Company’s Residential e-newsletter promoted the Residential rebates and My Account in July.  Sent to approx. 68,873 customers; Over 18,370 ‘opened,’ over 3,417 ‘clicked through links – 5.13%.’  

· The Gas Company’s C&I e-newsletter promoted Express Efficiency Cash Rebates and The Gas Company’s expand incentives – up to $1M/year.  Sent to 446 customers, 121 opened.
· The Gas Company’s Food Service EE Tips, Food Safety and cash rebates on equipment.  Sent to approx. 2,025 customers; Over 420 ‘opened,’ over 75 ‘clicked through links – 3.85%.’  

· The Gas Company’s C&I e-Newsletter was reformatted into a market segment/industry specific layout in September.  Sent to approx. 3,390 customers; Over 596 ‘opened,’ over 138 ‘clicked through links – 4.48%.

· The website promoted the Residential Instant Rebates, summer energy efficiency tips, C&I Energy Audits, C&I Rebates and Incentives.

· In addition, 25 press releases, advertorials, articles and media clips on The Gas Company’s energy efficiency programs were placed and tracked.  Energy efficiency media activity included:

· July 26, 2007 – LA Watts Times  Gas Company Expands Energy Efficiency Programs
· July 30, 2007 – CNNMoney.com The Gas Company Offers Free Energy -Efficiency Kits at LA County Fair 

· August 27, 2007 – San Bernadino Sun  Money for Gas
· September 2, 2007 – LA Times Save Energy and Money with Rebates
· September 10, 2007 Inland Empire The Business Press Gas Company Expands Energy Rebate Program

· September 18, 2007 – KTLA Channel 5 Gail Anderson Gas Company Offers Energy Efficiency Kits to LA County Fair Attendees

· Advertorials were developed and placed in the La Opinion Hispanic newspaper.  In September, placed an advertorial promoting The Gas Company’s participation at The LA County Fair with free Energy Efficiency Kit offer.  On September 2nd, La Opinion ran SoCalGas’ advertorial on Energy Efficiency Kits promotion.  SoCalGas also placed an advertorial in Indoor Comfort News’ July issue covering The Gas Company’s energy efficiency expertise and resources.  Targeted to HVAC professionals the advertorial was titled: “Let SoCalGas Be Your Energy Efficiency Advisor” for EE training and when promoting rebates/incentives to their HVAC customers.
· Welcome Letters promoting energy efficiency programs were sent to 1,249 new C&I customers in the third quarter.  
· For residential customers, Customer Programs staff partnered with the Market Strategy staff to cross promote Energy Efficiency programs with My Account online bill payment on a door hanger to new customers.
4. Direct implementation activities:
· Through Delivery Channel Innovation, The Gas Company participated in 21 community events targeting residential customers, and 12 business events during the third quarter. At these events, 18,260 residential energy efficiency brochures, and 8,745 business energy efficiency brochures were distributed to customers.  In addition, 2,021 email opt-ins were collected from business customers and 8,319 residential opt-ins were collected so that we can follow-up with customers over time with energy efficiency messages via email.

· Work in conjunction with Public Affairs in promoting energy efficiency at Commissioner Peevey Symposium on 7/5 (Corona).  Promoted residential energy efficiency, rebates and EE tips.

· Promoted energy efficiency and C&I programs on 7/25 at VIP Burger King Franchisee/Manager (Newport Beach) customer business event. Over 100 business franchisee customers attended.  Provided information on SCG EE rebates/incentives and services.  

· Promoted energy efficiency and C&I programs on 9/20 at Corona Business Expo (Corona) customer business event. Over 100 business franchisee customers attended.  Provided information on SCG EE rebates/incentives and services.  

· Participated in Access to LA event held at Los Angeles City Hall on 9/20.  Work with Public Affairs in promoting energy efficiency and C&I programs to city/municipal leaders/employees, business professionals and the media.  Over 200 attended.

· Promoted residential energy efficiency, EE tips, rebates, safety and HEES at the American Pow Wow in LA, CA, 7/27 - 29. Approximately 40,000 people attended these events. 

· Promoted residential energy efficiency, EE Kit promotion, EE tips, rebates, safety and HEES at LA County Fair, Pomona, CA, 9/7 – 9/30. Approximately 1.4M people attended these events.  Over 4,100 customers signed up to receive SoCalGas’ EE Kit (low-flow showerhead & faucet aerators – generated over 60,000 residential therms saved.  Additionally, over 2,400 customers provided email information and opted in to receive our SoCalGas bi-monthly residential e-newsletter.

· Promoted residential/business energy efficiency, EE tips, rebates, and safety at minority (hard-to-reach) outreach events including: Korean Churches for Community Development (7/28 – 1,000 attendees); Philippine American Expo (8/11-12, 5,000 attendees); Thai Festival (9/22-23, 5,000); and, Latino Corner Expo (9/29, 20,000 attendees).
5. Program performance/program status:

 FORMCHECKBOX 
  Program is on target
 FORMCHECKBOX 
  Program is exceeding expectations
 FORMCHECKBOX 
  Program is falling short of expectations
Explain:

The program is exceeding expectations and bringing more attention 
to SoCalGas’ energy efficiency programs than ever.  The “Energy Efficiency” section at www.socalgas.com/energyefficiency continues to be one of the top 20 most viewed pages on the website with 27,782 visits during the third quarter.
6. Program achievements (non-resource programs only): 

Described above.
7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.):
None.
8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.):
By the fourth quarter, foundational energy efficiency communication materials will be reformatted into a more ‘segment specific’ customer approach.  Program support materials and web content will be organized by customer type/industry/segment to make it more user-friendly and easy to locate.  SoCalGas plans to do more industry specific energy efficiency materials and outreach, as well as midstream and upstream marketing.  SoCalGas will test more innovative delivery channels that maximize the leverage of our growing email databases and will test purchasing segmented email databases and provide a promotional incentive to encourage those customers to opt-in to our residential and business e-newsletters.  SoCalGas will continue to explore other emerging media.
9. Changes to staffing and staff responsibilities, if any:
None.
10. Changes to contracts:
None. 
11. Changes to contractors and contractor responsibilities, if any:
None.
12. Number of customer complaints received:
None.
13. Revisions to program theory and logic model, if any:
None.
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