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SOCALGAS RESPONSE

DATE RECEIVED:  JANUARY 21, 2009

DATE RESPONDED:  FEBRUARY 4, 2009

Subject:  Conservation (Chapters V and VI)

Request 1:
Please fully describe the information that a customer can obtain from:

a. The web-based interface.

b. The dedicated home-area device?

SoCalGas Response 1:

a. &  b.  Please see response to DRA data request number 17, question 3.

Actual information customers will obtain is dependent on current and future vendor capabilities and product costs which will be determined during final contract negotiation with SoCal Gas’ AMI system vendor and/or through a separate request for proposal (RFP) process for feedback measures.  SoCalGas intends to conduct Customer Research to help guide more specific information or functional requirements for web-based and display-based feedback measures.

Response prepared by:  John Martin

Request 2:
Please fully describe the activities supported by the customer research and communication cost category of $5.5M.

SoCalGas Response 2:

The $5.5 million for customer research and communication cost are detailed in the table below.   
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In 2008 Direct $Millions

Customer Research

$0.4

Direct Marketing

$2.2

Advertising

$1.1

Radio

$1.5

Online & Email Campaign

$0.5

Total

$5.5


These costs are associated with SoCalGas’ intent to promote customer awareness of the availability and value of web-based and display-based feedback, as well as customer research to help guide SoCalGas in the design and implementation of web-based and display-based measure design aimed at gas consumption conservation.  This research will generate both functionality and usability requirements, as well as identify measurement and evaluation methods for feedback measures.    

The direct marketing, advertising, radio, and online & email campaign are all communication channels to inform, engage, and expand customer participation in feedback conservation via web-based and display-based measures.

Response prepared by:  John Martin

Request 3:
Is SoCalGas planning on offering any conservation programs?  If yes, please fully describe the programs.

SoCalGas Response 3:

SoCalGas plans to offer conservation feedback measures to customers.  The feedback measures are web-based and display-based.  The web-based feedback will be pages within the secure My Account portion of the SoCalGas website.  SoCalGas intends to provide display-based feedback via tariffed rates which will be developed to provide in-home and in-premise devices to customers.

Response prepared by:  John Martin

Request 4:
On page V-7, testimony provides the end uses for natural gas in dwellings.  Please provide information on how these end uses vary by location in SoCalGas’ territory. 

SoCalGas Response 4:

The California Statewide Residential Appliance Saturation Study, Final Report, June 2004 provides the source of information on page V-7.  The report does not appear to provide detail on appliance UEC’s and Saturations by location in SoCalGas’ territory.

Response prepared by:  John Martin

Request 5:
Is SoCalGas providing pay-as-you-go meters?

SoCalGas Response 5:

SoCalGas does not offer pay-as-you-go metering, also known as pre-paid or pre-pay metering.

Response prepared by:  John Martin

Request 6:
Is SoCalGas planning on providing direct or indirect feedback on gas usage, as described in Chapter V on page V-3, lines 19-22?  If so, describe the nature of this information.
SoCalGas Response 6:

SoCalGas is planning to provide mainly indirect feedback, which is “feedback that is processed in some way before reaching the energy user.”  SoCalGas also intends to offer direct feedback “immediately available to the user.”  An example of indirect feedback is the Energy Management pages, which may include “cost estimates and CO2 footprint” (p VI-2 lines 14).  These feedback items require gas meter data to be processed with rate data and CO2 factors before being displayed to customers.  Display-based feedback may also provide this type of indirect “processing”.  An example of direct feedback is tariffed rates and programs designed to provide more real-time transmission of gas consumption data to customers as discussed on page VI-3 at lines 25 and 26. 

Response prepared by:  John Martin

