Program Title:  Diverse Market Outreach Program (DMOP)

I. Program Overview

The DMOP program is a cross-cutting, multi-lingual, multi-cultural, marketing and outreach program that provides residential and business customers with valuable information regarding the breadth of energy efficiency resources accessible to improve the energy efficiency of their homes and businesses.  The program promotes the full range of SoCalGas energy efficiency programs as well as other investor owned utilities and municipal utility programs, third party energy efficiency programs and energy efficiency financing and funding resources.  Information can be provided to customers in a variety of languages, including Spanish, Chinese,  (Mandarin is Chinese) Vietnamese and Korean.  This program also supports the SoCalGas residential Call Center staff and nonresidential Energy Efficiency InfoCenter (Help Desk) staff by providing information they can relay to customers seeking energy efficiency advice.  

II. Program Summary

1. Total proposed program budget = $1,222,000*

Recorded Expenditures
= $ 179,665

(recorded expenditures = expenditures + commitments)

* This is the program budget SoCalGas submitted on November 4, 2002 to the Commission.  SoCalGas has submitted on May 12, 2003 its Corrections to Commission Decision (D.) 03-04-055 requesting clarification on the correct program budget.  SoCalGas will update this budget accordingly in the PY 2003 Energy Efficiency Programs Second Quarter Report.

2. Total net demand reduction and energy savings

Not applicable for this information program.

3. Total number of customers served

Projected:  

Commercial:  40,000





Residential:  200,000

Actual First Quarter:
Commercial:    1,367





Residential:  167,669
4. Total rebate ($) paid:

Not applicable for this information program.

III. Program Implementation Status

1. Status of program delivery

In compliance with D.03-01-038, the 2002 program was extended through the first quarter of 2003.  The DMOP program continued its program delivery without interruption and was fully operational.  

2. Customer Enrollment

Not applicable. 

3. Workbook

Please refer to the program workbook for details of program expenditures and program activities.

4. Training

Twelve DMOP Program training sessions were held for Commercial and Industrial Service Technicians and Field Supervisors, 95 attendees in total, training them in the delivery of energy efficiency information to customers during service calls.  In addition, five training sessions were held for Residential and Multi-lingual customer Service Reps, 60 attendees in total..  

Additional training for SoCalGas Public Affairs Managers, Commercial/Industrial Customer Service Reps, Multi-lingual bureau Customer Service Reps, and the remaining Commercial/Industrial Service Technicians is scheduled for Q2 2003.
5. Communications and Outreach

The Communication and Outreach effort is a two pronged effort utilizing Mass Market and Direct Outreach techniques.  

Mass Market efforts focus on:

a. Print advertising is scheduled for Q2 2003.  

b. Press releases are scheduled for Q2 2003.

c. Bill inserts
A bill insert (Attachment A) was sent to residential and small business customers in March 2003 promoting energy efficiency measures and the call in number to request an Energy Information Kit.  The bill insert was provided in both English and Spanish.

d. Direct mail
Design of DMOP postcards targeted to the HTR Commercial and Industrial customers, emphasizing the Energy Efficiency InfoCenter and DMOP programs was initiated during Q1 2003.  In addition, redesign of the Commercial and Industrial DMOP handout, with a detachable Business Reply Cards began during Q1 2003.

Direct Outreach efforts include:

a. Community Events sponsorship and staffing of booths 

	EVENT
	DATE
	LOCATION
	ATTENDANCE

	Asian American Expo
	01/25/2003
	Fairplex, Pomona
	100,000

	Pan African Film & Arts Festival
	02/15/2003
	Crenshaw Plaza, LA
	50,000

	Co-hosted the Orange County / Los Angeles County Asian Business Associate mixer
	02/19/2003
	Downey, CA
	120 business representatives

	Minority Business Owners Association Trade Show
	02/27/2003
	Long Beach, CA
	125 business representatives

	Quality of Life Expo and LA Marathon
	02/27/2003 - 03/02/2003
	LA Convention Center & Downtown LA
	23,000

	Southern California Plant Engineering and Maintenance Show
	03/18/2003 –03/19/2003
	Anaheim, CA
	160 business reps


b. Small Group Presentations DMOP has developed a variety of bi-lingual presentations and workshops that promote the concept of energy efficiency and the assistance (including LIEE and CARE) available to the residential customer.  In addition, the Gas Company has collaborated with the University of Southern California Sustainable Cities Program to create a presentation called We’re All in This Together: Sustainability Starts at Home.  SoCalGas’ Public Affairs team has also been trained to deliver energy efficiency presentations to special interest groups and key community leaders.

	GROUP
	DATE
	LOCATION
	ATTENDANCE

	New Economics for Women Homebuyers Seminar (presentation)
	01/25/03
	Los Angeles
	25

	New Economics for Women Homebuyers Seminar (presentation
	02/08/03
	Los Angeles
	25

	New Economics for Women Homebuyers Seminar (presentation)
	02/22/03
	Los Angeles
	25

	Presentation to Professional Business Women Montebello
	02/26/03
	Montebello
	10

	New Economics for Women Homebuyers Seminar (presentation)
	03/08/03
	Los Angeles
	25

	Kaiser Permanente Social Workers meeting
	03/12/03
	Sunset facility, LA
	25

	New Economics for Women Homebuyers Seminar (presentation
	03/22/03
	Los Angeles
	25

	STAT Women's History Month Program
	03/29/03
	Howling Monk, IWD
	40


c. Mobile Energy Workshops provide energy efficiency program and resource information to small and medium hard-to-reach businesses customers.  For customer convenience, Mobile Energy Workshops are set up within short walking distances of targeted customers and are operated during regular business hours. 

As part of the outreach effort to hard to reach customers, SoCalGas proposed to conduct 160 Mobile Energy Workshops during 2003.  SoCalGas conducted 50 Mobile Energy Workshops during the first quarter of 2003.  596 hard to reach customers participated in these workshops, receiving information on how to reduce their utility bills as well as information regarding energy efficiency rebates and financing for purchasing energy efficient equipment.

d. Marketing Collateral
The DMOP brochure entitled, A Few Pointers on Making Your Home More Energy Efficient (Attachment B), was updated for 2003 and 50,000 were printed.  The brochure includes a tear off business reply card to request a customized Energy Kit and/or information on Customer Assistance programs.  
e. Call Center and Energy Efficiency InfoCenter (Help Desk)

The Energy Efficiency InfoCenter (EIC) provides energy efficiency information for not only SoCalGas’energy efficiency programs, but for all utility, municipalities, and third party contractors serving customers in the SoCalGas service territory.  The EIC received 366 calls during the first quarter of 2003.

6. Hard to Reach (HTR) 

In compliance with Decision (D.) 03-01-038, all hard-to-reach accomplishment will apply toward 2003 targets.

Goal:  Outreach efforts in 2003 to residential customers will reach at least 200,000 households, representing approximately 10 percent of the hard-to reach residential sector.

Status:  72,375 HTR residential customers participated in various DMOP programs during Q1 2003.

Goal:  Outreach efforts in 2003 to commercial customers will reach at least 40,000 businesses, representing approximately 20 percent of the hard-to-reach commercial sector.

Status: 1,367 HTR Commercial and Industrial Customers participated in DMOP programs during Q1 2003

IV. Program Accomplishments  

In compliance with Decision (D.) 03-01-038, all accomplishments will apply toward 2003 program targets.  As noted above in detail under Communication and Outreach, marketing materials have been updated and design of new material is underway.  Outreach into the community has continued, unabated from 2002, at numerous large community events and at several small group presentations.  The Energy Efficiency InfoCenter and Call Center representatives continued to be available and to respond to customer inquiries regarding energy efficiency programs available through SoCalGas or other entities.

V. Program Challenges 

None to report.
VI. Customer Disputes

None to report.

VII. Compliance Items

Decision 03-01-038, Ordering Paragraph 3, states:

To prevent service disruption, we authorize the IOUs whose programs will expire at the end of 2002 to continue those programs through March 31, 2003, using Public Goods Charge collections from that period, in the amounts set forth in the body of this decision.  If the Commission issues a decision on 2003 program applications prior to that time, this “bridge funding” shall expire upon issuance of that decision.  If the IOUs incur expenses in 2003 before the Commission issues this decision, they should track those expenses and account for such expenses in their reports to the Commission on first quarter 2003 program results.  The IOUs can request recovery of these expenditures through their respective PGC energy efficiency balancing accounts.

Response:  

The IOUs continued the 2002 programs through March 31, 2003.  Expenses prior to the issuance of the decision and bridge funding expenditures through March 31, 2003 are reported in each program’s text and Workbook.

Decision 03-01-038, Ordering Paragraph 4, states:

The IOUs shall include the program accomplishments achieved during the bridge funding period toward the cumulative goals of their 2003 programs.

Response:

All accomplishments during the bridge funding period will be included toward the cumulative goals of the 2003 programs.

Decision 03-03-028, Ordering Paragraph 1, states:

To prevent program disruption, we authorize the utilities whose programs expire at the end of 2002 to continue those programs beyond March 31, 2003, using Public Goods Charge collections from associated periods, in the amounts set forth in the body of this decision.

Response:

The IOUs continued the 2002 programs beyond March 31, 2003.

Decision 03-03-028, Ordering Paragraph 2, states:

The utilities are hereby authorized additional bridge funding at a level of 7% a month against the total 2003 utility funding amounts set forth in Decision (D.) 03-01-038 so that the bridge funding, plus funding for new 2003 programs, equal the total amounts described in D. 03-01-038.

Response: 

The IOUs continued the 2002 programs using the additional bridge funding at the level specified.

List of DMOP Attachments 

Attachment A
Bill insert in English and Spanish, March 2003.

Attachment B
A Few Pointers on Making Your Home More Energy Efficient brochure – 2003 updated version.

