Program Title:  Diverse Market Outreach Program (DMOP)

I. Program Overview

The DMOP program is a crosscutting, multi-lingual, multi-cultural, marketing and outreach program that provides residential and business customers with valuable information regarding the breadth of energy efficiency resources accessible to improve the energy efficiency of their homes and businesses.  The program promotes the full range of SoCalGas energy efficiency programs as well as other investor owned utilities and municipal utility programs, third party energy efficiency programs and energy efficiency financing and funding resources.  Information can be provided to customers in a variety of languages, including Spanish, Chinese, Vietnamese and Korean.  This program also supports the SoCalGas residential Call Center staff and nonresidential Energy Efficiency InfoCenter (Help Desk) staff by providing information they can relay to customers seeking energy efficiency advice.  

II. Program Summary

1. Total approved program budget = $1,148,680*

Recorded Expenditures
= $ 859,546 

(recorded expenditures = expenditures + commitments)

*The program budget was revised from the forecast filing in accordance with D.03-04-05,5 Attachment 1.

2. Total net demand reduction and energy savings

Not applicable for this information program.

3. Total number of customers reached

Projected:  

Commercial:  40,000





Residential:  200,000

Actual Second  Quarter:
Commercial:    1107





Residential:  402,540
4. Total rebate ($) paid:

Not applicable for this information program.

III. Program Implementation Status

1. Status of program delivery

No changes from the approved implementation plan as filed on November 4, 2002 and approved on April 17, 2003 in D.03-04-055.

2. Customer Enrollment

Not applicable. 

3. Workbook

Please refer to the program workbook for details of program expenditures and program activities.

4. Training

15 DMOP Program training sessions were held for Commercial and Industrial Service Technicians, Field Supervisors, and Commercial and Industrial Call Center Customer Service Reps during Q2, 69 attendees in total. They were trained in the delivery of energy efficiency information to customers during customer phone calls and field service calls.  

24 SoCalGas Public Affairs Managers were trained to deliver DMOP presentations.

Additional training for the Multi-lingual bureau Customer Service Representatives is scheduled for Q3 2003.
5. Communications and Outreach

The Communication and Outreach effort is a two pronged effort utilizing Mass Market and Direct Outreach techniques.  

Mass Market efforts focus on:

a. Print advertising 

· English print ads ran in community newspapers starting June 5 and running through July 11.  Attachment A:  Advertisement and Media List 

·  LA County Fair Outdoor Board Freeway sign was posted April 26.  Attachment B.

b. Press releases 

· English Press Release was released on June 26, 2003. Attachment C

c. Bill inserts
· Residential and small business customers received in April 2003, a bill insert promoting energy efficiency measures and the call in number to request an Energy Information Kit.  The bill insert was provided in both English and Spanish. Attachment D
· The Gas Company News June edition featured an article describing DMOP.  Attachment E
d. Direct mail
· Design of DMOP postcards targeted to the HTR Commercial and Industrial customers, emphasizing the Energy Efficiency InfoCenter and DMOP programs was completed during Q2 2003.  

· Redesign of the Commercial and Industrial DMOP brochure , with a detachable Business Reply Card was also completed during Q2, 2003.  

Direct Outreach efforts include:

a. Community Events sponsorship and staffing of booths 

	Date
	Event
	Location
	Attendance

	4/4-4/6
	Carnival Primavera 
	Huntington Park, CA
	30,000

	04/11/03
	Arroyo Vista Family Health Center
	Lincoln Heights, CA
	100

	04/12/03
	Arroyo Vista Family Health Center
	Hightland Park, CA
	100

	4/26-4/27
	Earth Day at the LA Zoo
	Los Angeles, CA
	100,000

	5/2-5/4
	Orange County Korean Festival
	Santa Ana, CA
	40,000

	05/08/03
	Asian & Pacific Islander Heritage Council Gala
	Santa Ana, CA API community
	200

	05/15/03
	Greater East Los Angeles Senior Conference
	Los Angeles
	2,000

	05/16/03
	Reginald Gentry - Career Day
	South Los Angeles
	100

	05/16/03
	Women & Business Expo
	Ontario Convention Center
	6,000

	05/29/03
	Ministry Fair
	South Central Los Angeles
	300

	6/14/03
	Fiesta Educativa
	Los Angeles, CA
	200

	06/21/03
	KCCD Homeownership Fair
	Los Angles, CA
	800


Small Group Presentations DMOP has developed a variety of bi-lingual presentations and workshops that promote the concept of energy efficiency and the assistance (including LIEE and CARE) available to the residential customer.  In addition, the Gas Company has collaborated with the University of Southern California Sustainable Cities Program to create a presentation called We’re All in This Together: Sustainability Starts at Home.  SoCalGas’ Public Affairs team has also been trained to deliver energy efficiency presentations to special interest groups and key community leaders.

	Date
	Group 
	Location
	Attendance

	04/12/03
	New Economics for Women Homebuyers Seminar (Spanish)
	Los Angeles
	25

	04/14/03
	Murrieta Chamber of Commerce
	Murrieta Lowes Store
	200

	04/16/03
	Energy Coalition/6 Cities Energy Project
	CTAC Edison
	20

	04/18/03
	South Bay Energy Rewards meeting for Apartment owners
	Redondo Beach
	30

	04/26/03
	New Economics for Women Homebuyers Seminar 
	Los Angeles
	25

	04/30/03
	South Bay Energy Rewards meeting for Apartment owners
	Torrance
	30

	05/03/03
	New Economics for Women Homebuyers Seminar (Spanish)
	Los Angeles
	25

	05/17/03
	New Economics for Women Homebuyers Seminar 
	Los Angeles
	25

	06/04/03
	Apartment Owners Association Meeting 
	Inglewood
	35

	06/05/03
	Help Public Service Foundation 
	Compton, Watts & South LA
	300

	06/06/03
	Head Start All-Staff Meeting
	ERC, Downey, CA
	200

	06/11/03
	Homeowners Association in Westminster
	Westminster, CA 
	40

	06/17/03
	LA County School District, GAIN program
	ERC, Downey, CA
	18

	06/21/03
	KCCD Homeownership Fair (English & Korean)
	Los Angles, CA
	355


b. Mobile Energy Workshops provide energy efficiency program and resource information to small and medium hard-to-reach businesses customers.  For customer convenience, Mobile Energy Workshops are set up within short walking distances of targeted customers and are operated during regular business hours. 

As part of the outreach effort to hard to reach customers, SoCalGas proposed to conduct 160 Mobile Energy Workshops.  During 2003.  SoCalGas conducted 63 Mobile Energy Workshops during the second quarter of 2003.  771 hard to reach customers participated in these workshops, receiving information on how to reduce their utility bills as well as information regarding energy efficiency rebates and financing for purchasing energy efficient equipment.

c. Marketing Collateral
The updates to the DMOP brochure entitled, A Few Pointers on Making Your Home More Energy Efficient (Attachment E), were translated into Spanish, Chinese, Korean and Vietnamese and were printed.  The brochure includes a tear off business reply card to request a customized in-language Energy Kit and information on Customer Assistance programs.  

500 Commercial and Industrial DMOP program brochures were distributed at trade shows, seminars, and through contacts by field personnel during Q2.  This brochure is being updated to include a tear off business reply card to request an Energy Efficiency Information packet.  

d. Call Center and Energy Efficiency InfoCenter (Help Desk)

The Energy Efficiency InfoCenter (EEIC) provides energy efficiency information for not only SoCalGas’energy efficiency programs, but for all utility, municipalities, and third party contractors serving customers in the SoCalGas service territory.  The EEIC received 208 calls during the second quarter of 2003, bringing the YTD total to 574.

6. Hard to Reach (HTR) 

In compliance with Decision (D.) 03-01-038, all hard-to-reach accomplishment will apply toward 2003 targets.

Goal:  Outreach efforts in 2003 to residential customers will reach at least 200,000 households, representing approximately 10 percent of the hard-to reach residential sector.

Status:  102,423 HTR residential customers participated in various DMOP programs during Q2 2003.

Goal:  Outreach efforts in 2003 to commercial customers will reach at least 40,000 businesses, representing approximately 20 percent of the hard-to-reach commercial sector.

Status: 1107 HTR Commercial and Industrial Customers participated in DMOP programs during Q2 2003

IV. Program Accomplishments  

In compliance with Decision (D.) 03-01-038, all accomplishments will apply toward 2003 program targets.  As noted above in detail under Communication and Outreach, marketing materials have been updated and design of new material is underway.  Outreach into the community has continued, unabated from 2002, at numerous large community events and at several small group presentations.  The Energy Efficiency InfoCenter and Call Center representatives continued to be available and to respond to customer inquiries regarding energy efficiency programs available through SoCalGas or other entities.

V. Program Challenges 

None to report.
VI. Customer Disputes

None to report.

VII. Compliance Items

None

List of DMOP Attachments 

Attachment A
English Print Advertisement and media list

Attachment B
Fairplex Freeway Sign

Attachment C
English Press Release

Attachment D
April Bill Insert

Attachment E
June Newsletter 

Attachment F
Spanish, Chinese, Korean, Vietnamese 2003 updated versions of A Few Pointers on Making Your Home More Energy Efficient brochure.

