Program Title: Statewide Crosscutting Codes and Standards Program

I. Program Overview

This statewide Codes and Standards (C&S) Advocacy program promotes enhancements to, and enforcement of, energy efficiency standards and codes.  Codes and Standards Enhancement (CASE) studies are performed for promising design practices and technologies.  The study results are presented to standards and code-setting bodies during the public rulemaking process to encourage adoption of energy efficiency measures.  Expert witness testimony and additional analysis are provided throughout the rulemaking process as needed.  Enforcement activities include participation in development of standards documents and strategic education efforts.

II. Program Summary

In compliance with Decision (D.) 03-01-038, all accomplishments will apply toward 2003 program targets.

1. Total program budget = $150,000 *

Expenditures to date = $ 91,053

*  The program budget was revised from the forecast filing in accordance with D.03-04-055, Attachment 1.

2. Total net demand reduction and energy savings:

Categorized as an information program consistent with the California Public Utilities Commission’s 2002 Energy Efficiency Policy Manual.

3. Total number of customers served:

The Statewide Codes and Standards program focuses on upgrades and enhancements in the energy efficiency standards and codes thereby benefiting all Californians.

4. Projected and actual number of units:

Not applicable to this information program.

5. Total rebate ($) paid:

Not applicable to this information program.

III. Program Implementation Status

1. Status of program delivery

Program approval was received on April 17th, 2003.

2. Customer Enrollment

Due to the nature of the program, there are no customer enrollment forms.

3. Workbook

Please refer to the program workbook for details of program expenditures and program activities.

4. Training

Customer training is typically not conducted due to the nature of the program.  However, there are numerous workshops associated with codes and standards advocacy.  These workshops are listed under the Program Accomplishments section shown below.

5. Marketing

The program did not conduct any marketing activities in the second quarter of 2003.

6. Hard-to-Reach

Codes and Standards activities support hard-to-reach market segments by advocating cost effective code enhancements that promote energy efficiency for all building types and appliances included in the California standards.

IV. Program Accomplishments

Participated in workshops on dates listed below.  Performed advocacy for code enhancements in the subject area addressed at each workshop.

	6/17/03
	Consortium for Energy Efficiency:  Commercial Building Programs Summary and Advanced Building Guidelines Project


During the second quarter, SoCalGas continued work on one CASE study, “Gas Cooling Compliance Options for Residential and Non-Residential Buildings.”
V. Program Challenges

None encountered to date.

VI. Customer Disputes

None.

VII. Compliance Items

The following list itemizes the various regulatory compliance items issued by the California Public Utilities Commission directly relating to this program.

Decision 03-01-038, Ordering Paragraph 3, states:

“To prevent service disruption, we authorize the IOUs whose programs will expire at the end of 2002 to continue those programs through March 31, 2003, using Public Goods Charge collections from that period, in the amounts set forth in the body of this decision.  If the Commission issues a decision on 2003 program applications prior to that time, this “bridge funding” shall expire upon issuance of that decision.  If the IOUs incur expenses in 2003 before the Commission issues this decision, they should track those expenses and account for such expenses in their reports to the Commission on first quarter 2003 program results.  The IOUs can request recovery of these expenditures through their respective PGC energy efficiency balancing accounts.”

Response:  

The IOUs continued the 2002 programs through March 31, 2003.  Expenses prior to the issuance of the decision and bridge funding expenditures through March 31, 2003 are reported in each program’s text and Workbook.

Decision 03-01-038, Ordering Paragraph 4, states:

“The IOUs shall include the program accomplishments achieved during the bridge funding period toward the cumulative goals of their 2003 programs.”

Response:

All accomplishments during the bridge funding period will be included toward the cumulative goals of the 2003 programs.

Decision 03-03-028, Ordering Paragraph 1, states:

“To prevent program disruption, we authorize the utilities whose programs expire at the end of 2002 to continue those programs beyond March 31, 2003, using Public Goods Charge collections from associated periods, in the amounts set forth in the body of this decision.”

Response:

The IOUs continued the 2002 programs beyond March 31, 2003.

Decision 03-03-028, Ordering Paragraph 2, states:

“The utilities are hereby authorized additional bridge funding at a level of 7% a month against the total 2003 utility funding amounts set forth in Decision (D.) 03-01-038 so that the bridge funding, plus funding for new 2003 programs, equal the total amounts described in D. 03-01-038.”

Response: 

The IOUs continued the 2002 programs using the additional bridge funding at the level specified.

Decision 03-04-055, Ordering Paragraph 3, states:

“No party shall delay program commencement or preparation pending submission of or Commission action on these plans.”

Response: 

Program commencement and preparation were not delayed pending submission of or Commission action on these plans.

Decision 03-04-055, Ordering Paragraph 6, states:

“The utilities shall work together to market their statewide programs.  To the extent the utilities offer the same programs, they shall advertise them together.  Program Implementation Plans and quarterly reports shall describe utility efforts to coordinate programs.  Utilities shall focus all PGC-funded marketing for programs in this decision on energy efficiency messages.”

Response: 

SoCalGas will work together with other utilities to market their statewide programs.  To the extent SoCalGas offers the same programs, SoCalGas will advertise them together with the other utilities.  SoCalGas’ Program Implementation Plans and quarterly reports describe utility efforts to coordinate programs.  Utilities shall focus all PGC-funded marketing for programs in this decision on energy efficiency messages.

