Program Title: Statewide Residential Single Family Energy Efficiency Rebates Program 

I. Program Overview: 

The Single Family Energy Efficiency Rebates program is a statewide program, administered by the four California investor owned utilities, which provides rebates on various home improvement products, heating and cooling equipment, appliances, and residential pool equipment.

II. Program Summary

1. Total program budget = $2,880,965*

Expenditures to date =$1,643,581

*Program budget was revised from the forecast filing in accordance w/ D.03-04-055 Attachment 1”

2. Total net demand reduction and energy savings

	
	Net Peak kW
	Net kWh
	Net therms

	Program Target*
	758
	2,675,121
	952,328

	Actual 
	198
	1,262,647
	445,709

	Committed
	0
	0
	0

	Total Actual and Committed (Recorded)
	198
	1,262,647
	445,709


*2003 targets were not set for the second quarter.

3. Total number of customers served

Projected: Projection of the number of customers to be served was not provided in the implementation plan.

Actual: 13,708 sites were completed YTD

4. Projected and actual number of units:

Please refer to the program activity tables shown in the corresponding program workbook.

5. Total rebate  

Paid = $1,026,305




Committed = $55,713

III. Program Implementations Status 

1. Status of program delivery 

In compliance with Decision 03-04-055, IOU’s launched the Statewide Single Family Rebate program following Commission approval on April 17th, 2003. 

2. Customer Enrollment

Sample copies of program applications were sent to the California Public Utilities Commission’s Energy Division.

3. Workbook

Please refer to the informational tables shown in the corresponding program workbook for details on program expenditures and activities.

4. Training:  

No statewide training was offered during the second quarter of 2003

5. Marketing 

	List Pieces 
	Quantity
	Method of Delivery
	Number Each Method

	Program Application
	100,000
	Direct mail & web down loads
	100,000


SoCalGas Web Page 

The SoCalGas website identified below provides a description of the program; lists measures with general specifications and rebate levels; downloadable application forms, audit surveys and the phone number of the Program Manager:

 www.socalgas.com
6. Hard to Reach

The 2003 Hard-To-Reach target for Single Family Rebate is 23% of Single Family Rebate applications will be from Hard-To-Reach customers. During the second quarter of 2003, Single Family Rebate has 23% of applications from Hard-To-Reach customers.

IV. Program Accomplishments

Statewide Second Quarter Activities

Statewide utilities worked jointly to plan, coordinate and launch the 2003 Single Family Rebate program following Commission approval on April 16th, 2003. Statewide activities include.

· 2003 Single Family program description and application posted on each utility websites, to include a list of qualifying HVAC models

· 2003 Single Family program applications printed and made available for distribution to customers and trade allies.

· Program notifications to participating retailers and contractors announcing availability of the 2003 program.  

· Immediate implementation of revised rebate amounts for pool pumps and motors, and whole house fans, per the Decision.  

· Reviewed advertising and marketing materials developed by Flex Your Power (FYP), Univision and Runyon Saltzman & Enhorn to educate consumers about the benefits of energy efficiency and promote the statewide IOU rebate programs.   

· Coordinated a statewide effort to notify HVAC equipment distributors and manufacturers of the requirements for qualifying products since ARI no longer provides current product information
SoCalGas Second Quarter Activities

· Implemented changes to rebate processing designed to improve rebate-processing efficiency.

· Thru DMOP third party program, marketed rebates to SCG customers:

· Built and posted rebates web pages in Chinese and Spanish

· Several press releases featuring differing aspects of available rebates were issued to local media

· Posted rebate information at Los Angeles County Fair Outdoor Board

· Completed Email campaign to SCG customers advertising available rebates

· Initiated Retailer Management effort with 377 participating local retailers which included notifying retail managers of rebate availability and details; posting rebate applications and information in multiple places in retailer locations; explaining program changes and differences between SCG rebates and other marketplace rebates

· Thru direct mail, Retailer Management and web downloads; distributed over 100,000 rebate applications in the SCG service territory.

V. Program Challenges 

None 

VI. Customer Disputes 

None

VII. Compliance Items

The following list itemizes the various regulatory compliance items issued by the California Public Utilities Commission directly relating to this program.

D. 03-04-055, Ordering Paragraph 3 states: 
No party shall delay program commencement or preparation pending submission of or Commission action on these plans.

Response:

Program commencement and preparation were not delayed pending submission of or Commission action on these plans. 

D. 03-04-055, Ordering Paragraph 6 states: 

The utilities shall work together to market their statewide programs.  To the extent the utilities offer the same programs, they shall advertise them together.  Program Implementation Plans and quarterly reports shall describe utility efforts to coordinate programs.  Utilities shall focus all PGC-funded marketing for programs in this decision on energy efficiency messages.

Response:  

SCG will work together with other utilities to market their statewide programs.  To the extent SCG offers the same programs SCG will advertise them together with the other utilities.  SCG’s Program Implementation Plans and quarterly reports describe utility efforts to coordinate programs.  Utilities shall focus all PGC-funded marketing for programs in this decision on energy efficiency messages.

Decision 03-04-055, states:

SDG&E proposes to reduce the requirements for pool pumps and motors to achieve statewide consistency.  Specifically, SDG&E proposes to eliminate the requirements of (1) peak shifting and (2) reduction of filtering time.  

While statewide consistency is one program objective, it should not take precedence over goals relating to energy savings and cost-effectiveness.  For that reason, we will deny SDG&E’s proposal to eliminate its peak shifting and filtering time standards and instead require the other IOUs to adopt the standards used by SDG&E in 2002.

All IOUs shall maintain the unit goals proposed for PY2003.  Their future quarterly reports should include kW and kWh projections corrected for the increased standard.  The entries for those measures should be accompanied by an explanation of how the numbers were changed from the filed implementation plans.

Response:  

IOU’s who offer pool pump and motor rebates will apply 2002 shifting and filtering time standards to the 2003 program 

Retracted Measures

Energy Star® 80% AFUE furnaces will be removed from the list of measures eligible for incentives due to low customer demand for the measure.

Response:

Effective 2003 - Energy Star® 80% AFUE furnaces were removed from the list of  eligible measures.

