2004 - 2005 CPUC Energy Efficiency Programs
Monthly Report Narrative


	Implementer Name:
	Southern California Gas Company

	Program Name:
	Statewide Residential New Construction California Energy Star New Homes

Redacted Version per  G.O. 66-C and PUC Code Sec. 583

	IOU Service Area:
	SCG

	Program Number:
	1244-04

	Program Type:
	IOU Statewide Program

	Month
	August-04


1. Program Status 
1.1. Insert a table that shows the following:

1.1.1. Comparison of budget, current month’s expenditures, cumulative expenditures, commitments, and remaining budget in the four categories (admin, marketing, direct implementation, EM&V)
	Budget and Expenditures 
	Budget
	Aug-04
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$3,488,606
	$119,071
	3%
	$1,072,799
	31%
	 
	 
	$1,072,799
	31%
	$2,415,807

	Admin
	$340,000
	$5,946
	2%
	$223,909
	66%
	 
	 
	$223,909
	66%
	$116,091

	Marketing
	$86,000
	 
	 
	$76,200
	89%
	 
	 
	$76,200
	89%
	$9,800

	DI
	$2,934,000
	$113,125
	4%
	$772,690
	26%
	 
	 
	$772,690
	26%
	$2,161,310

	EM&V
	$128,606
	 
	 
	 
	 
	 
	 
	 
	 
	$128,606

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


1.1.2. If applicable, comparison of energy savings goals, current month’s achievements, cumulative achievements, commitments and remainder
	
Energy Effects
	Goals
	Aug-04
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	Coinc Peak kW
	3,787
	146
	4%
	1,591
	42%
	 
	 
	1,591
	42%
	2,196

	Annual kWh
	2,751,263
	106,281
	4%
	1,155,826
	42%
	 
	 
	1,155,826
	42%
	1,595,437

	Lifecyc kWh
	49,522,741
	1,913,054
	4%
	20,804,875
	42%
	 
	 
	20,804,875
	42%
	28,717,865

	Annual Therms
	212,152
	8,534
	4%
	99,757
	47%
	 
	 
	99,757
	47%
	112,395

	Lifecyc Therms
	3,818,736
	153,611
	4%
	1,795,634
	47%
	 
	 
	1,795,634
	47%
	2,023,102


1.1.3. If applicable, comparison of performance goals, current month’s achievements, cumulative achievements, commitments and remainder.

	MEASURE / ACTIVITY NAME
	UNIT DEFINITION
	FINANCIAL INCENTIVE
PER UNIT
	UNIT GOALS
	TOTAL RECORDED UNITS

	Single Family Inland 15% Above AB970
	Home
	$500.00
	900
	230

	Multifamily 15% Above AB970
	Home
	$150.00
	6,000
	3,260

	Single Family Coastal 15% Above AB970
	Home
	$400.00
	0
	77

	Single Family Inland 20% Above AB970
	Home
	$700.00
	500
	0


1.2. Describe program activities and accomplishments during the month for each of the following types of activities: 

1.2.1. Administrative

Regular monthly administrative activities include but are not limited to the following activities: continued refining of the customer participation process and program design, review of customer participation and market activity, coordination with participating retailers, vendors, and manufacturers and other market participants, contract management, responding to customer inquiries and concerns, planning of future training events, and managing of program budgets and expenditures.

This month, additional activities included

Program Managers attended meetings to review and understand CPUC reporting requirements for 2004.
1.2.2. Marketing

Marketing outreach continued via direct contact with builders, architects and energy analysts.

1.2.3. Direct Implementation 

During August no training classes were offered.
1.2.3.1. Audits and Site Surveys

Not applicable.
1.2.3.2. Direct Installations, Rebates, Equipment Maintenance and Optimization

Not applicable.
1.2.3.3. Discrepancies between total month's rebates paid may differ from the total calculated in the workbook due to the following reasons:

(1) There may be a lag in  customer rebate payments, particularly those approved for payments towards the end of the month, due to the processing of check payments;

(2) SDG&E  pays an approved customer application either the prescribed rebates/incentives or the cost shown on the customer invoice, whichever is lower.
1.2.4. EM&V

2. Program Challenges 
None.

3. Customer Disputes 
None.

4. Compliance Items 
None.

5. Coordination Activities
Coordination activities are described in the PIP.

6. Changes to Subcontractors or Staffing 
None.
7. Additional Items


Workbook Tab 7 Updates
Tab 7 of the workbook has been updated to reflect subcontractor costs invoiced and paid during April and May 2004. 
Supporting Documentation 

a. Marketing Materials – 
There were no new marketing materials this month.

b. Point of Purchase Program Documentation –
This program does not have point of purchase activities.

c. Free Measure Distribution Documentation – 
This program does not distribute free measures. 

d. Upstream Incentive Documentation – 
This program is not an upstream incentive program.

e. Training Documentation – 
None this month.

f. Trade Shows and Public Events – 
None this month.
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