	Implementer Name:
	Southern California Gas Company
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	Statewide Nonresidential New Construction Savings By Design

	IOU Service Area:
	SCG

	Program Number:
	1249-04

	Program Type:
	IOU Statewide Program

	Month
	August-05


1. Program Status
1.1.  Insert a table that shows the following:

1.1.1. Comparison of budget, current month’s expenditures, cumulative expenditures, commitments, and remaining budget  in the four categories (admin, marketing, direct implementation, EM&V)
	Budget and Expenditures 
	Budget
	Aug-05
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$4,621,150
	$61,923
	1%
	$3,937,094
	85%
	 
	 
	$3,937,094
	85%
	$684,056

	Admin
	$600,433
	$50,515
	8%
	$587,241
	98%
	 
	 
	$587,241
	98%
	$13,192

	Marketing
	$302,772
	$11,141
	4%
	$275,732
	91%
	 
	 
	$275,732
	91%
	$27,040

	DI
	$3,564,795
	$267
	0%
	$3,074,121
	86%
	 
	 
	$3,074,121
	86%
	$490,674

	EM&V
	$153,150
	 
	 
	 
	 
	 
	 
	 
	 
	$153,150

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


1.1.2. If applicable, comparison of energy savings goals, current month’s achievements, cumulative achievements, commitments and remainder.
	Energy Effects
	Goals
	Aug-05
	% of Goals
	Cumulative
	% of Goals
	Committed
	% of Goals
	Cumulative & Committed
	% of Goals
	Goals Minus Cumulative

	Coinc Peak kW
	4,367
	 
	 
	3,520
	81%
	 
	 
	3,520
	81%
	847

	Annual kWh
	22,628,534
	 
	 
	17,075,720
	75%
	 
	 
	17,075,720
	75%
	5,552,814

	Lifecyc kWh
	339,428,011
	 
	 
	256,135,803
	75%
	 
	 
	256,135,803
	75%
	83,292,208

	Annual Therms
	296,194
	 
	 
	296,553
	100%
	 
	 
	296,553
	100%
	-359

	Lifecyc Therms
	4,442,904
	 
	 
	4,448,295
	100%
	 
	 
	4,448,295
	100%
	-5,391


Currently, the formulas in the workbook do not allow us to accurately portray activity.  The savings will be updated once the formulas have been corrected.

1.1.3. If applicable, comparison of performance goals, current month’s achievements, cumulative achievements, commitments and remainder.

Not applicable.

1.2. Describe program activities and accomplishments during the month for each of the following types of activities:

1.2.1. Administrative 

· Organized and attended Savings By Design Off-Premise Meeting at the Los Angeles Audubon Center.  Issues discussed in the planning meeting included planning and preparation of the upcoming 2006-2008 goals and program implementation.  

· Attended a New Construction / Retrofit collaboration meeting.  This internal meeting took place to discuss how energy efficiency projects should be designated between new construction and retrofit to avoid any potential overlap of program implementation.  

1.2.2. Marketing 

· Discussed downtown Los Angeles new construction issues with Hamid Pedad (Mayor Villaroigossa’s deputy for redevelopment).  We also briefly discussed the City’s desire to collaborate sustainable design and construction efforts between the city, The Gas Company and Los Angeles Department of Water and Power.

· Both Savings By Design Account Executives attended the half-day seminar designed to assist marketing professionals to be successful in their frequent interaction with customers and clients.

· Met with the board secretary of the North American Die Casters Association (NADCA) to discuss the process of becoming a contributing member of NADCA.   NADCA represents the interests of die casters and the industry’s suppliers through education, marketing, and media/government relations.  As an important segment of the larger metal casting industry, die-casting produces over one-third of all metal castings.  Die casting facilities are typically large, non-core customers of natural gas.

1.2.3. Direct Implementation  

· Met with the National Energy Manager three sales reps for Rinnai Tankless Water Heaters.  A test unit will be installed in the Petco demonstration store in Lake Elsinore (to be considered as a design standard for future stores).  

· Attended a City of Los Angeles Lafayette Park Savings By Design meeting.  Met with project Architect and Engineers to discuss Savings By Design for the building, as well as preliminary efficiency options for them to consider.  

· Attended a lunchtime presentation for California Institute of Technology in Pasadena.  Presented Savings By Design to approximately 20 of CalTech’s designers working on upcoming projects, including the Astrophysics Building, the Chemistry Teaching Lab, and the Sciences (IST) Building.  A SoCalGas Account Executive for the campus, was also in attendance to answer questions about other programs and line extensions. 

· Met with campus project managers for Prop A and AA projects at LA Mission College.  Discussed upcoming projects that could qualify for Savings By Design.  

· Continued efforts with Quantum Engineering to successfully market the SBD program to the Inland Empire Utility Agency (IEUA), whom Quantum Engineering currently represents in a CEC-affiliated energy efficiency initiative.

· Met with fellow Mass Markets representatives to discuss the Los Angeles Unified School District (LAUSD) and the District’s current and future plans regarding commissioning of their new school facilities.

Training  Documentation

	Training Description
	Location – City
	Audience
	# of Attendees
	SBD Presentation? Y or N
	Materials Disseminated

	Title 24: Compliance and Beyond
	Downey, ERC
	Energy Consultants, 
	35
	Y
	25 Brochures

	Title 24: Compliance and Beyond
	Downey, ERC
	
	35
	Y
	17 Brochures


Trade Show and/or Public Events

· None to report for the month of August.

1.2.3.1. Audits and Site Surveys

Not applicable to this program

1.2.3.2. Direct Installations, Rebates, Equipment Maintenance and Optimization

Not applicable to this program

1.2.3.3. Discrepancies between total month's rebates paid may differ from the total calculated in the workbook due to the following reasons:

(1) There may be a lag in customer rebate payments, particularly those approved for payments towards the end of the month, due to the processing of check payments; 

(2) SDG&E pays an approved customer application either the prescribed rebates/incentives or the cost shown on the customer invoice, whichever is lower.

1.2.4. EM&V 

2. Program Challenges 
None

3. Customer Disputes 
None

4. Compliance Items 
None

5. Coordination Activities
Cooperated and coordinated efforts for promoting various energy efficiency programs provided by SoCalGas.

6. Changes to Subcontractors or Staffing
None 


7. Additional Items

Updated Tab 7 to reflect subcontractor costs incurred in previous months.

Supporting Documentation 

a. Marketing Materials – 
There were no new marketing materials this month.

b. Point of Purchase Program Documentation –
This program does not have point of purchase activities.

c. Free Measure Distribution Documentation – 
This program does not distribute free measures. 

d. Upstream Incentive Documentation – 
This program is not an upstream incentive program. 

e. Training Documentation – 
No training seminars were held this month.

f. Trade Shows and Public Events – 
None this month.  

