2004 - 2005 CPUC Energy Efficiency Programs
Monthly Report Narrative Table of Contents

	Implementer Name:
	Southern California Gas Company

	Program Name:
	Statewide Residential Home Energy Efficiency Survey

	IOU Service Area:
	SCG

	Program Number:
	1247-04

	Program Type:
	IOU Statewide Program

	Month
	 Feb, 05


1. Program Status 

1.1. Comparison of budget, current month’s expenditures, cumulative expenditures, commitments, and remaining budget in the four categories (admin, marketing, direct implementation, EM&V) 

	Budget and Expenditures 
	Budget
	Feb-05
	% of Bdgt
	Cumulative
	% of Bdgt
	Committed
	% of Bdgt
	Cumulative & Committed
	% of Bdgt
	Unspent

	Total
	$628,000
	$7,437
	1%
	$243,770
	39%
	 
	 
	$243,770
	39%
	$384,230

	Admin
	$158,752
	-$6
	0%
	$53,822
	34%
	 
	 
	$53,822
	34%
	$104,930

	Marketing
	
	$7,443
	NA
	$30,154
	NA
	 
	NA
	$30,154
	NA
	-$30,154

	DI
	$389,248
	 
	 
	$159,794
	41%
	 
	 
	$159,794
	41%
	$229,454

	EM&V
	$80,000
	 
	 
	 
	 
	 
	 
	 
	 
	$80,000

	Financing
	 
	 
	NA
	 
	NA
	 
	NA
	 
	NA
	 


Note:  There may be line items in the expenditures on Tab 1A that have no corresponding budget amount (i.e. – Budget is zero).  These expenditures were not anticipated when the original budget was developed but must be reported as actual expenditures.

1.1.1. If applicable, comparison of energy savings goals, current month’s achievements, cumulative achievements, commitments and remainder. 

Not applicable for this program.

1.1.2. If applicable, comparison of performance goals, current month’s achievements, cumulative achievements, commitments and remainder.

Not applicable for this program.

1.2. Describe program activities and accomplishments during the month for each of the following types of activities: 

1.2.1. Administrative
Regular monthly administrative activities include but are not limited to the following activities:  continued re-fining of the customer participation process and program design, review of customer participation and market activity, coordination with other programs, survey vendor and other market participants, contract management, responding to customer inquiries and concerns, planning of future training events, and managing of program budgets and expenditures 

Reviewing English measures for Korean Translation in the 2nd quarter of 2005 to expand customer participation 

1.2.2. Marketing – 

· Coordinated with KEMA and mailed out 31,789 surveys in February to  Hard to Reach customers.

· On line audit invitation is displayed on the SoCalGas Home Page.

· Winter Conservation and Rebates Campaign Traffic –conservation focused traffic promoting the online audit in English, Spanish, Chinese and Vietnamese From Jan 17- Feb 27.  (Radio :15) and completed a Vietnamese T.V. vignette specifically for conservation focused.

· The online audit was also promoted in the February/March Gas Company News.

1.2.3. Direct Implementation 

1.2.3.1. For Audits and Site Surveys: 

· 104  On line surveys were completed in February.

·    3   SCG In-home audits were completed in February. 

·  25  Mail in surveys were completed in  February

1.2.3.2. For Direct Installations, Rebates, Equipment Maintenance and Optimization  - Not Applicable

1.2.3.3. If total month’s rebates paid or direct install costs differ from total calculated in report workbook, provide discussion of difference – Not Applicable

1.2.4. EM&V  

2. Program Challenges 
 None

3. Customer Disputes 
None

4. Compliance Items 
SoCalGas filed an updated Program Implementation Plan for this program on April 12,  2004. 

5. Coordination Activities
Coordination Activities are detailed in the revised PIP. 

6. Changes to Subcontractors or Staffing -
None
Additional Items 
None
Supporting Documentation 

a. Marketing Materials – 
None this month 

b. Point of Purchase Program Documentation – 
This program does not have point of purchase activities.

c. Free Measure Distribution Documentation – 
This program does not distribute free measures  

d. Upstream Incentive Documentation – 
This program is not an upstream incentive program.

e. Training Documentation – 
This program typically does not conduct training sessions.
f. Trade Shows and Public Events – 
None this month
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