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1. Program description:
The Southern California Gas Company (SoCalGas) Delivery Channel Innovation Program is a new, local, cross-cutting program to support all sectors: Residential, Non-Residential, New-Construction, and Third Party Programs.  It was created to increase customer understanding of SoCalGas’ energy efficiency portfolio and make adoption of energy efficiency measures and practices easier.
2. Administrative activities:
Routine monthly administrative activities could include but are not limited to 
the following activities:  Project tracking and review of prospective projects, coordination, contract management, responding to customer inquiries and concerns, planning of future marketing events, and managing of program budgets and expenditures. 
3. Marketing activities:
· During the fourth quarter of 2006, SoCalGas continued to create information and outreach materials to promote the benefits of natural gas energy efficiency to residential and business customers.  
· Launched the new SoCalGas’ e-Newsletter entitled “Food Service Connection” targeting food service customer in December 2006.  Content promoted commercial food service equipment rebates and training/seminars.  This newsletter was distributed to approximately 3,200 SoCalGas food service customers.  Similar content was distributed via email to approximately 5,000 attendees of the Western Food Show (August trade event in Los Angeles).
· Continued discussions with ENERGY STAR and Appliance Partners to promote the energy efficiency activities of the California utilities.  Subsequently, expanded the Qualified Gas Food Service Equipment to include additional equipment that meets or exceeds energy efficiency requirements for rebates.  List expanded to include over 130 pieces of qualified food service equipment with rebates ranging from $150 to $2,000 per unit.  New flyer created to promote this expanded program.

· Worked with program management team in establishing pilot program for the new Commercial and Industrial (C&I) Vendor Participation Program (VPP). The program and marketing efforts proved highly successful in promoting Express Efficiency measures (i.e., steam traps) through midstream/upstream vendors.  This effort and channel successfully increased program participation among smaller, hard-to-reach business customers.  Program delivered over six (6) million therms in 2006.

· Distributed ‘Winter Letter’ promoting online business audit promotion, energy efficiency training and EE rebate/incentive programs to over 200k small/mid size business (letter sent to businesses under 50k therms annually).  

· Collaborated with Flex Your Power (FYP) in promoting SoCalGas’ energy efficiency programs and training within the FYP’s e-Newswire as follows:  On 10/4, Promoted ‘Build It Green: Certified Green Building Professional Training;’ On 11/15, Promoted ‘Rebates, Incentives & Services’ – Industrial pilot program created in collaboration with CEC and DOE.  

· SoCalGas’ Business e-newsletter promoted the C&I Rebates and Incentives, Energy Audits, and Gas Price Update in November.

· SoCalGas’ Residential e-newsletter promoted Gas Price Update and Winter Rebates and Conservation Tips in November.

· The Web site promoted Heating Season Prep, Early Pilot Relight, and winter energy efficiency tips, C&I Energy Audits, C&I Rebates and Incentives.

· In addition, 34 press releases, advertorials, articles, and media clips on SoCalGas’ energy efficiency programs were placed and tracked.  Energy efficiency media activity included:

· Orange County Register, October 7, 2006 – Natural Gas Efficiency Projects Get Backing – promoting Grant Program incentives for business
· Desert Sun, October 11, 2006 - Utility offers $2.4M for energy-efficient projects
· Pasadena Star News, October 23, 2006 - Gas Co. grants target savings 

· Western Cleaner & Launderer, November, 2006 - Southern California Gas Company Offer Rebates – promoting Express Efficiency rebates for dry cleaners
· Orange County Business, December, 2006 – Save Energy and Money this Winter Season – promoting EE tips and training to help businesses prepare for cooler winter temperatures

· KMEX, December 13, 2006 – Energy Savings Tips w/Gas Company Energy Tech”
· Ag Alert, December 20, 2006 – SoCalGas offers natural gas energy incentives to growers – promoting SoCalGas’ incentive/rebate programs to ag customers

· Advertorials were developed and placed in the La Opinion Hispanic newspaper.  On October 4, 2006, placed an advertorial promoting Kaiser Permanente’s participation in SoCalGas’ Express Efficiency program.  SoCalGas also placed an advertorial in Indoor Comfort News’ October issue. The advertorial, targeted to HVAC professionals explained how they could assist their customers with Winter Energy Efficiency Preparation.
· Welcome Letters promoting energy efficiency programs were sent to 1,112 new C&I customers in fourth quarter 2006.  
4. Direct implementation activities:
Through Delivery Channel Innovation, SoCalGas participated in 18 community events targeting residential customers, and 22 business events during the fourth quarter. At these events, 18,927 residential energy efficiency brochures, and 52,265 business energy efficiency brochures were distributed to customers.  In addition, 377 email opt-ins were collected so that we can follow-up with customers over time with energy efficiency messages via email.

· Promoted energy efficiency and C&I programs on November 16, 2006 at central coast business event entitled: “Elections, Energy and Your Business’ Bottom-Line.” Event was sponsored by SCG in collaboration with San Luis Obispo Economic Vitality Corporation.  CA Assembly Member Sam Blakeslee also participated.  Over 70 businesses attended the event.

· In collaboration with SCG partnership cities, promoted residential energy efficiency, rebates and winter EE tips at “Residential EE Awareness Events” held at Lowes home improvement stores.  Events held at 22 Lowes store locations on 9/30.  
· Promoted residential energy efficiency, winter EE tips, rebates and HEES at Senior Citizen’s Expo event held at Pomona Fairgrounds on 9/27.  Approximately 2,500 seniors attended this event. 
· Worked in collaboration with Central Basin Municipal Water District in jointly hosting water conservation workshop where more than 50 stakeholders attended.  Event was held at SoCalGas’ Energy Resource Center (ERC) facility in Downey.  Workshop focused on achieving water, energy and therm savings through integrated conservation efforts and collaboration.

5. Program performance/program status:
 FORMCHECKBOX 
  Program is on target

 FORMCHECKBOX 
  Program is exceeding expectations

 FORMCHECKBOX 
  Program is falling short of expectations

Explain:

The program is exceeding expectations and bringing more attention 
to SoCalGas’ energy efficiency programs than ever.  The new “Energy Efficiency” section at www.socalgas.com/energyefficiency continues to be one of the top 20 most viewed pages on the Web site attracting 16,388 visits during the fourth quarter.  Year 2006 visits totaled: 46,095.
6. Program achievements (non-resource programs only): 
Described above.
7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.):
None
8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.):
By first quarter 2007, the program will update energy efficiency communication materials as needed to reflect program modifications. We plan to do more industry specific energy efficiency materials and outreach, as well as continuing to expand our midstream and upstream marketing.  We will also be targeting large, multifamily residential complexes for on-site EE events including condo and seniors complexes.  We will also test more innovative delivery channels including online banner ads, streaming video, e-Newsletters containing video customer success stories, and other emerging media.
9. Changes to staffing and staff responsibilities, if any:
None
10. Changes to contracts:
None 
11. Changes to contractors and contractor responsibilities, if any:
None

12. Number of customer complaints received:
None

13. Revisions to program theory and logic model, if any:
None
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