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1. Program description

· PACE’s Energy Efficiency Ethnic Outreach Program will promote Southern California Gas Company’s energy efficiency programs in ethnic minority communities and customers with historically low participation rates in The Gas Company programs.  Specifically, the three categories of customers covered by this contract include:  Individual Residential Users; Multifamily Owners/Managers; and Small Businesses owned, operated or catering to the targeted ethnic minorities.
2. Administrative activities

· PACE started the recruitment process to fill the vacated position of Assessment/Evaluation Specialist in July 2007 and hired a replacement on September 21, 2007.  
· 
· 
· 
· Energy Efficiency Contractor Collateral Data Request:  PACE coordinated with Opinion Dynamics, a third party Gas Company consulting firm, tasked with evaluating program goals and implementation (small business component) and providing appropriate recommendations to improve/strengthen the 2009 program:

· Responded to a list of questions sent on July 18, 23 and 24, 2007

· Reviewed draft “Program Theory and Logic Model on August 13, 2007 and submitted comments
· Provided updated information about events for small business targets

· Arranged for a representative to observe two events in September:

1. Korean Food Service Seminar- September 6, 2007
2. Small Business Forum- September 13, 2007
· PACE met with staff of The Gas Company to discuss the:

· Possible changes/realignment of PACE’s contract’s scope of works- July 12 and 31, 2007
1. PACE submitted an electronic copy of proposed changes to The Gas Company for review/comments on August 10, 2007
· Development of energy savings programs website pages to be posted on PACE Environmental Services website- July 2 and August 17, 2007
· PACE attended a seminar on “Restaurant Business: Strategies & Success” on September 26, 2007 to preview potential food service seminars for 2008.
a. 
3. Marketing activities 
· Marketing Plan: The Gas Company approved PACE’s Marketing Plan on July 10, 2007
· 
· The Gas Company-provided materials: PACE received copies of the Multi-Family Fact Sheet (July 9, 2007) and Food Service Flyers, English (August 21, 2007) and Korean (August 27, 2007).
· PACE-generated materials: 
· The Gas Company approved on July 11, 2007 the following flyers to promote the program’s components: Aerator, Home Energy & Water Efficiency Survey, Cash Rebates and event drawing.  These flyers were enlarged to poster-size for use during PACE community events (Lotus Festival, Korean Food Festival, etc.) 
· PACE prepared and submitted to The Gas Company a PowerPoint presentation about available energy efficiency programs for its residential customers on July 16, 2007.  This was approved on August 15, 2007.

· PACE prepared and submitted to The Gas Company a PowerPoint presentation about incentives and expanded energy-efficiency programs for its small business customers on September 17, 2007.
· PACE made revisions and re-submitted its general brochure to The Gas Company on September 27, 2007.
·    Other Materials:
· PACE ordered/received additional marketing materials in Chinese, Korean, Vietnamese and Spanish from Golden State Graphics printer on July 18, 2007:

1. 45 Ways to Save: English- 10,000, Spanish- 5,000, Chinese- 5,000 and Korean- 5,000;

2. Single Family Brochures: Spanish- 7,500, Chinese- 7,500, Korean- 7,500 and Vietnamese- 5,000;

3. Multi-Family Brochures: Spanish- 250, Chinese- 250, Korean- 250 and Vietnamese- 250;

4. Aerator pamphlets: Spanish- 1,000, Chinese- 650, Korean- 650 and Vietnamese- 500. 
· PACE received copies of the Korean food service flyer/registration forms on August 21 (250 copies in English) and August 27 (796 copies in Korean).
· Translations into ethnic languages: 

· On July 25, 2007, PACE submitted to The Gas Company translations of the Aerator Screener form into Chinese, Korean and Spanish.  Revisions were submitted on August 2, 2007.
· PACE submitted the translation into Korean of the:

1. “Fundamentals of Energy Efficiency in Food Service” on July 30, 2007; this was approved on August 17, 2007.

2. Seminar flyer/registration form on August 3, 2007; this was approved on August 17, 2007. 
· 
· Press Releases/Articles/Media Coverage: 
· The Gas Company approved the following PACE press releases:
1. July 19, 2007- Rebate programs available to residential customers submitted on June 14, 2007 
2. August 15, 2007- Seminar for Korean food service operators submitted on August 1, 2007
· PACE disseminated the approved press releases to three major/mainstream newspaper dailies (Los Angeles Times, The Whittier Daily News and San Gabriel Valley Tribune) and The Korean Times. 
· On July 19, 2007, PACE submitted to The Gas Company a list of topics to be developed into an article for its quarterly issue of PACE News!  PACE submitted the draft article on August 13; this was approved on August 29, 2007. 
· The Korean Times, a newspaper specializing in Korean news and events, published a news article about the food service seminar conducted for Korean restaurant owners/operators on September 7, 2007.
· Website Updates:
· PACE incorporated suggested changes to energy efficiency information pages and submitted these to The Gas Company on July 19, 2007.
· Following a joint conference call on August 17, 2007 with The Gas Company and KEMA, a third party contractor who manages the online Home Energy and Efficiency Survey, PACE installed a tracking program on designated pages on PACE’s website to determine traffic to The Gas Company online survey page (Home Energy & Water Efficiency Survey).  Testing of the tracking system began on September 18, 2007. 
· 
a. 
b. 
· Networking /Outreach Activities:

· PACE conducted networking activities with 89 organizations, associations or businesses to promote the energy savings programs of The Gas Company for the period July to September 2007 (see monthly reports, July to September 2007 for details).
· PACE attended and/or set up booths at 26 community events for the period July to September 2007 (see monthly reports, July to September for details).
1. During these events, PACE distributed faucet aerators, rebate application forms and other information about The Gas Company’s Energy Efficiency Programs to participants and other exhibitors.  PACE also assisted target participants in accomplishing the Home Energy and Water Efficiency Survey (paper and online).

· 
· PACE conducted outreach activities with 444 small businesses and 14 residential/multifamily residential customers during the period July to September 2007 (see monthly reports for details).
· Korean Food Service Seminar:
· The “Fundamentals of Energy Efficiency in Food Service” seminar was conducted on September 6, 2007 at the Fellowship Hall of the United Methodist Church, 4350 Wilshire Blvd., Los Angeles, CA 90010. 

· 161 participants attended the seminar, out of 352 registrants.
· PACE provided oral (simultaneous, live) translation of the English presentation in Korean.
· Korean media representatives (newspaper and television) covered the event and The Korea Times published a news article about the event on September 7, 2007.
· PACE continued to research, gather information and create contact lists of the various targeted groups in the residential, multi-family and small businesses categories to promote the energy efficiency programs of The Gas Company. 
 

· 
· 
· 
· 
· 
4. Direct implementation activities 
· PACE outreached to 444 small business owners and/or operators and 14 residential/multifamily residential customers.
· PACE signed up 352 Korean restaurant owners/operators to attend the “Fundamentals of Energy Efficiency in Food Service” seminar held on September 6, 2007.  Of these, 161 attended.

· PACE attended and/or set up booths at 26 community events, gatherings or meetings to promote the energy savings programs of The Gas Company (see monthly reports, July to September 2007 for details).
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· PACE completed the following goals from the above outreach activities during this quarter:
1. 1605 paper based survey completed;
2. 54 online surveys completed;

3. 1,600 Single Family and 47 Multifamily faucet Aerator Sets distributed;
1,693 residential customers and 458 small businesses contacted and provided Energy Efficiency Program and rebate information materials.
4. 
· Translation:
a. PACE assisted The Gas Company in translating into Korean the PowerPoint presentation, evaluation form and registration flyer for the food service seminar.

b. PACE provided live, simultaneous  translation of the Food Service seminar proceedings. 
 
5. Program performance/program status 

 FORMCHECKBOX 
  Program is on target
 FORMCHECKBOX 
  Program is exceeding expectations
 FORMCHECKBOX 
  Program is falling short of expectations

6. Program achievements (non-resource programs only): 

· 
· PACE completed the recruitment and hiring of the Assessment/Evaluation Specialist during the third quarter of 2007.
· PACE continued with its outreach activities to fulfill goals of encouraging participation of target ethnicities in completing paper/online surveys, distributing aerator sets, disseminating energy efficiency and rebate information and exhibiting/attending ethnic community events;
· 
· PACE completed two press releases about the energy efficiency programs and disseminated these to three mainstream daily newspapers, several ethnic newspapers and television stations as well as the online sites of local television stations.
· PACE completed placement of one article about The Gas Company’s seminar on energy savings for Korean food service operators in The Korea Times, an ethnic daily newspaper specializing on Korean news and events.
· PACE successfully invited 161 participants to a seminar on September 6, 2007 for Korean food service owners/operators.   Three hundred fifty-two signed up to participate.  
7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.).

· 
· PACE and The Gas Company continued to work together to realign goals covered in PACE’s scope of work to define and attain a more effective and attainable outreach to fulfill the goals of the program.
8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.)

· 
· PACE will continue with completing its marketing/advertising deliverables such as writing press release, news articles and PowerPoint presentations to assist in effectively disseminating information about the energy efficiency programs of The Gas Company;
· PACE will continue to build closer relationships with collaborators by coordinating and participating in various activities such as workshops, meetings and networking sessions that target the various ethnic groups;

· PACE will continue to participate in local community events where target ethnic communities are expected to participate;
· PACE website is anticipated to be launched in the next quarter to facilitate the promotion of the program’s goals such as the online surveys and other energy efficiency information;
· 
· PACE will continue to work with The Gas Company to obtain all necessary/available materials and create new marketing materials to support the outreach efforts to the targeted ethnic communities.

9. Changes to staffing and staff responsibilities, if any

· The Assessment/Evaluation Specialist position was successfully filled.  
10. Changes to contracts

· Meetings with The Gas Company to discuss realignment of program goals and targets were initiated in July and is expected to continue.
11. Changes to contractors and contractor responsibilities, if any

· None
12. Number of customer complaints received

· None

13. Revisions to program theory and logic model, if any

· None
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