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1. Program description:
A local cross-cutting program to support all sectors; Residential, Non-Residential, New-Construction and Third Party Programs, created to increase customer understanding of Southern California Gas Company’s (SoCalGas) energy efficiency portfolio and make adoption of energy efficiency measures and practices easier.

2. Administrative activities:
Routine monthly administrative activities could include, but are not limited to, the following activities:  Project tracking and review of prospective projects, coordination, contract management, responding to customer inquiries and concerns, planning of future marketing events, and managing of program budgets and expenditures. 
3. Marketing activities:
· During the fourth quarter 2007, SoCalGas continued to create information and outreach materials to promote the benefits of natural gas energy efficiency to residential and business customers.  
· Worked with Industrial program management team in developing Industrial Markets Communications Plan.  Plan launched 8/07 with news releases; print ads were placed in trade publication beginning in 8/07 and will continue to 6/08.  Campaign also includes: targeted direct mail, web micro sites, tradeshows/events, customer success stories etc.

· Updated marketing Fact Sheets promoting Industrial market segment.  Prepared White Papers including industrial customer success stories to be distributed to targeted trade publications.

· The website promoted the Residential Instant Rebates, summer energy efficiency tips, C&I Energy Audits, C&I Rebates and Incentives.

· In addition, to the over 20 press releases, advertorials, articles and media clips on The Gas Company’s energy efficiency programs were placed and tracked.  Energy efficiency media activity included:

· A La Opinion advertorial on energy-efficiency kits

· An advertorial on winter prep in Indoor Comfort News

· An article on the Palm Desert Partnership in Palm Desert's Bright Side Newsletter

· A White Paper in Industry Week on the Industrial End User Program.

· An article in the Santa Clarita Signal on enhanced energy-efficiency assistance for fire victims 
· Welcome Letters promoting energy efficiency programs were sent to 2,269 new C&I customers in the fourth quarter.  
4. Direct implementation activities:
· Through Delivery Channel Innovation, The Gas Company participated in 25 community events targeting residential customers, and 21 business events during the fourth quarter. At these events, 25,950 residential energy efficiency brochures, and 28,025 business energy efficiency brochures were distributed to customers.  In addition, 480 email opt-ins were collected from business customers and 2,028 residential opt-ins were collected so that we can follow-up with customers over time with energy efficiency messages via email.

· Work in conjunction with Public Affairs in promoting energy efficiency at 9 separate events including, the Dino Das XVII Run For Education, Boyle Heights Community Event, and Familia Unida.  Promoted residential energy efficiency, rebates and EE tips.

· Promoted residential energy efficiency, EE tips, rebates, safety and HEES at the Tast of Seoul. Approximately 10,000 people attended these events. 

· Promoted residential/business energy efficiency, EE tips, rebates, and safety at minority (hard-to-reach) outreach events including: Taste of Seoul (10/13 – 10,000 attendees); Boyle Height Community Events (10/20 – 400 attendees); Socios de Negocios for Community Development (10/24 – 300 attendees); Dino Das XVII Run For Education (11/4 - 3,000 attendees). 
5. Program performance/program status:

 FORMCHECKBOX 
  Program is on target
 FORMCHECKBOX 
  Program is exceeding expectations
 FORMCHECKBOX 
  Program is falling short of expectations
Explain:

The program is exceeding expectations and bringing more attention 
to SoCalGas’ energy efficiency programs than ever.  The “Energy Efficiency” section at www.socalgas.com/energyefficiency continues to be one of the top 20 most viewed pages on the website with 32,874 visits during the fourth quarter.
6. Program achievements (non-resource programs only): 

Described above.
7. Changes in program emphasis, if any, from previous quarter (new program elements, less or more emphasis on a particular delivery strategy, program elements discontinued, measure discontinued, budget changes, etc.):
None.
8. Discussion of near-term plans for program over the coming months (e.g., marketing and outreach efforts that are expected to significantly increase program participation, etc.):
Continued project of reformatting foundational energy efficiency communication materials into a more ‘segment specific’ customer approach.  Program support materials and web content will be organized by customer type/industry/segment to make it more user-friendly and easy to locate.  SoCalGas plans to do more industry specific energy efficiency materials and outreach, as well as midstream and upstream marketing.  SoCalGas will test more innovative delivery channels that maximize the leverage of our growing email databases and will test purchasing segmented email databases and provide a promotional incentive to encourage those customers to opt-in to our residential and business e-newsletters.  SoCalGas will continue to explore other emerging media.
9. Changes to staffing and staff responsibilities, if any:
There has been a change to the one of the program advisors on the DCI staff due to employee turnover.
10. Changes to contracts:
None. 
11. Changes to contractors and contractor responsibilities, if any:
None.
12. Number of customer complaints received:
None.
13. Revisions to program theory and logic model, if any:
None.
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